Television Advertisement Analysis Worksheet
Pupil Name: ________________________________________
Advertisement: _________________________  (length: ____s)
	Context
	Notes

	Product name
	

	Product type
	

	Competing products
	

	Competing campaigns
	

	Placement of ad (channel, time, programme)
	

	Target audience(s)
	

	Regulation
	Self-regulatory body Advertising Standards Authority (ASA) ensures advertisements are ‘legal, decent, honest and truthful’ and do not mislead or cause harm or serious or widespread offence.

	Text
	

	Setting(s)
	

	Time
	

	Intertextual references
	

	Significant image & sound elements; repeated motifs 
	

	Mood
	

	Story

	

	Product information
	

	Product/brand image
	

	Absences
	

	Preferred meaning
	

	Ideology
	

	What does the ad say about gender, age, class, place, ethnicity, lifestyle, technology, …?
	

	How does product attempt to satisfy human needs?
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